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T'he Prompt

In Studio Project 2, you will be creating a new Visual Design Language for one of
the following brands:

- The Metropolitan Museum of Art

. Tesla

« Hulu

- Whole Foods

- Peloton

You will need to do a heuristic audit - essentially a personal preference audit- of
your chosen brand and how the visual design should be improved.



THE MET

Mission and Values

The mission of The Metropolitan
Museum of Art is to collect,
preserve, study, exhibit, and
stimulate appreciation for and
advance knowledge of works of art
that collectively represent the
broadest spectrum of human
achievement at the highest level of
quality, all in the service of the
public and in accordance with the
highest professional standards.




THE MET

Audit

Branding

The Met did a rebranding overhaul in 2016,
wherein they switched from the Metropolitan
Museum of Art to simply, The Met. It’s definitely
a bold move and they got a new color and logo to
go with it.

“The new logo is an original drawing inspired by
the strategic intent to draw "connections"
throughout the Museum, across time and
culture, and between people and art. It is fluid,
lyrical, and distinctive, like an authentic
signature.”

The logo faced massive criticism from designers
around the world, and was also called “A
typographic bus crash”. I weirdly agree. The
mashing of letters together doesn’t show the
elegance and feel a museum should bring.
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THE MET

The Website

re to Explore Online

100 Years | 100 Women

Ra m Bumbray a artnership Artists in

Three years of
Perspectives Travel Open Access

suffrage and celebrate Black

Watch Rashida's film Watch Toshi's film
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Extremely lenient usage of screen real estate. Extremely high amounts of information.



THE MET

The Website

One Museum, Two Locations

The Met is open to the public.

Plan your visit

The Met Fifth Avenue The Met Cloisters

Next open on Thu, at 10AM Next open on Thu, at 10AM

Fun fact: The red button is actually not a button.



THE MET

The Website

Search the Collection

Filter By:

Object Type / Material ' Geographic Location v Date /Era A4 Department W
Show Only: Highlights v/ Artworks With Image Artworks On Display Open Access
Applied Filters: Chiaroscuro woodcuts X Woodcuts X  Reset Filters Sort: Relevance

Very E-commerce-istic view when browsing art.



THE MET

Brand Strategy

1. Return the branding back to a
classier, artsy style.

With the closure of the Met Breuer, the comtemporary
and modern art museum of The Met, [ believe that the
logo doesn’t suit the whole new modern look anymore.

2. Revitalize the website as an
informative website.

Right now, the website seems overly cluttered with
information, visiting, exhibits and patronage. I feel
that a reduction of information is necessary.




THE MET

Moodboard

Calm Stoic Clean Elite Timeless
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THE MET

Typography

Headings

THE
MET

Content

The Metropolitan
Museum of Art

Playfair Display Bold

Aa Bb Ce Dd
Ee Ff

Yrsa Light

Aa Bb Cc Dd Ee
Ff



THE MET

Colors

#000000 White

#FFFFFE Black




THE MET

Logotype experiments
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THE MET

Branding Experiments

THE
MET



THE MET

Sketches
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THE MET

The Met: Casual

WHAT DO WE HAVE ON DISPLAY

These are exhibits on display at The Met today.

THE NEW BRITISH
TISH GALLERIES >

decorative arts, design, and soulpoure oreated
between 1500 and 1900, The remogined suite of

i vide o frsh perspective on the
o its bold, entrepreneurial spirit
oy,

Raak Tickats

Aunlio Guide
° 400 Introduction Lo The
British Galleries

° &1 T
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THE MET

The Met: Patron

THE
MET

The Met thanks you
for keeping art alive.

THE Labitien
MET

GOYA'S GRAPHIC IMAGINATION

MASTERS AND MASTERPIECES

THE BRITISH GALLERIES

THE GREAT HALL COMMISSION

TN AC T IPAIMIINE TATATCINATIOYN

GOYA'S GRAPHIC
INATION"

Regarded as one of the most remarkable artists from the Lte elghtoenth and
carty nineteenth centuries, Francisoo Goya (17461828 s renowned for his
prolific activity a5 2 draftsman and printmaker, producing shout nine
harsctred drawimgs and three humdred prines during his long career. Through
his drmwings aned prints, be epresed bis political liberalism, oiticsm of
superstition, ard distaste for intellectual oppression in unigue and compelling
wans

Tour The Exhibition
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f Goya's Graphic Imaginalion= ﬂ
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THE MET

Key Takeaways

- Rebuilding a Brand Strategy based on an
heuristic audit,

- Reprioritizing Pages and Menus,

- Reintrigrating all important parts of the
website, while still keeping it clean and
minimal.

Viiex Extibitions Eveais Comiact o

Tours rrervday from 1AM - 2PM

WELCOME TO
THE MET

= Plan a visit

CADEMCE: THE S0UNDS OF

JUSTICE
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Chaoose a location

Location
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THE MET CLOISTERS Joitm oy reewesd

Entry Times

Sckect a kacaiien aad

FIFTH AVENUE Abaint Thie Met

Minsion ard bstary

Ceratartal drparrents

Membership
Supgart

Viomi an Frers



Fin



